
3 ways to use the Instagram 
algorithm to your advantage

A N D  G R O W  Y O U R  V I S I B I L I T Y



First up, Let’s talk about… THE ALGORITHM!



To make him less foreboding and more friendly, we’re going to call him Al.

Al …Gorithm.



Things to know about 
our pal, Al Gorithm

•He changes every day.

•He is powered by machine learning.

•He customizes every person’s feed based 
on the accounts and content they interact 

with most.



The biggest thing to keep in mind is, Al’s changing all the time.

If you want to use Instagram to grow your online business, you 
have to be willing to embrace this fluid dynamic and shift your 

strategy with the changes.



Instagram is a FREE platform to 
market your business.

So instead of getting frustrated at your low reach on your posts, recognize 
that ultimately this is a gift to get your business’s name out there for free.

We know it’s easy to get frustrated when your 
reach goes down, but remember…



**Caveat though: also be aware of how much time you’re 
pouring into a platform that could change on a dime.

😉



3 ways to work WITH the algorithm to boost your visibility 📸!

1

The Explore page is an 

indication of what’s 

getting higher 

engagement, so use it 

as research!

U S E  T H E  E X P L O R E  
P A G E  A S  I N S P O

2

The more engagement 

you get on your posts, the 

more your content will 

show up in your followers’ 

feeds. 

O P T I M I Z E  Y O U R  
C O N T E N T  F O R  
E N G A G E M E N T

3

Prioritize responding 

to your audience and 

engaging with them, 

and you’ll see 

engagement improve. 

E N G A G E  
M E A N I N G F U L L Y  W I T H  

Y O U R  A U D I E N C E



1. Use the Explore feed as 
inspiration to boost your 

discoverability & engagement.
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“When users engage with your posts, your 

content has a better chance of showing up in the 
Explore Page of their followers, creating a chain-
reaction of brand reach. It also has a better 
chance of showing up in the Explore Page of 

those interested in your niche area.”

The Explore page is how 
most people people 

discover new accounts

-Sprout Social



Al takes notice of what posts get the most engagement and sends them to the 
Explore page of related users

To the Explore page 👉

Puppies! Gym bros! Babies!



People forget it can be a powerful customer 
research tool.

Remember, Instagram isn’t just great for TALKING, it’s also 
great for listening.

Time to put our research hat on.



Step 1: Get to know your 
followers.

E X P L O R E  P A G E  R E S E A R C H

• Set aside one hour to go through your followers 

and check out their accounts. 

• Based on their bio, try to identify which followers 

fit in to your business’s target audience. 

• Then, take note of who else they’re following 
besides you.



Step 2: Get to know who 
your followers FOLLOW.

• You’ll start to get a sense of what type of accounts 
your target likes. 

• If you see big accounts that pop up again and 
again, go check out their page see what kind of 

content they post. 

• Take note of what in their feed gets the highest 
interaction. 

•When you do this, be sure to LIKE and SAVE the 
posts that have the highest interaction. Why?

E X P L O R E  P A G E  R E S E A R C H



• SAVE because now you’ll have an inspiration 
board of what kind of content to test on your 

account.

• LIKE because this will start to fill your Explore 
page with similar content to what your audience is 

most into. (More on that in a second.)

Step 2: Get to know who 
your followers FOLLOW.

E X P L O R E  P A G E  R E S E A R C H



Step 3: Follow your ideal 
customers.

• This will start to fill your feed with posts from your 
ideal audience. It’s like a constant feed of what  your 

audience is talking about & what they care about!

• Hot dang! You just turned your business account 
feed into a steady stream of customer and content 

research! 🔥 🔥 🔥

E X P L O R E  P A G E  R E S E A R C H



Once you’ve curated your feed, what do you now see on 
your own Explore page?

Process  
videos

Tactical  
Sliders

Creatively designed  
quotes & illustrations



Experimentation and Listening

The key to discovering your most shareable 
content lies in two crucial things:



Try things.  
Pay attention to what works 

and what doesn’t. 
Evolve accordingly.

This is a fancy way of saying…



EXPLORE PAGE INSPO







We’ve also experimented with IGTV 
because Instagram gives massive real 

estate to IGTV on the Explore page.



PS: A “view” just means they 
watched more than 3 seconds



At best, we’re talking about 40 
people who are really interested in 

the content.



At best, we’re talking about 40 
people who are really interested in 

the content.

That’s not nothing, but we could do 
better with engagement and reach 

if we shared the same message in a 
slider or a Story



Even if you don’t ever actually hit the Explore page, 
you’re being strategic by modeling your content after 

what the platform is rewarding. 
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2. Optimize your content creation 
for engagement.



The more engagement each 
of your posts has, the more your 

posts will show up in your 
followers’ feed.

Al says…



So, what counts as engagement?
According to the latest from Instagram: 

Likes, views, comments & shares.



Likes, comments, views, shares

But let’s rank these interactions in terms of what will get you the biggest bang for your buck.

It’s clear that more of any of these will help you account show up more in someone’s feed.

Likes

View

Comments

Shares



Likes, comments, views, shares

But let’s rank these interactions in terms of what will get you the biggest bang for your buck.

It’s clear that more of any of these will help you account show up more in someone’s feed.

Likes

View

Comments

Shares

What about saves?

Instagram didn’t list saves as 

important to engagement BUT our 
experience shows that posts with high 
saves correlate to higher engagement 

with the other metrics, which leads to 
higher discoverability.



How do you optimize your content for 
engagement?

T H E N  T H E  B I G  Q U E S T I O N  I S …

How do you get more likes, views, comments, shares or saves?



For starters, don’t be afraid to 
encourage engagement in 

your caption.
• Remind people to save your post for later

• Encourage them to send to a friend who 
might find it interesting

• Ask them to tag a friend in the comments

• Ask a question to prompt comments

• Consider featuring another account and 
tagging them in the comments (they 
might just reshare)



Figuring out what content 
resonates best with your audience.

B U T  I T ’ S  A L S O  A B O U T

How do you figure that out? More research!



Step 1: Check your 
content Insights.

E N G A G E M E N T  R E S E A R C H

•We use the sort feature to look at the past 3 

months, and see what posts have the highest 
Engagement

• From your profile, select the menu in the upper 
right corner to get to your Insights

• Then go to Content and click See All



Step 2: Sort by highest 
engagement

E N G A G E M E N T  R E S E A R C H

• Pay attention to what type of content received the 
most engagement

• If you want to dig in deeper, you can use the toggle 
at the top to sort by likes, shares, etc. and look for 

patterns



W O R K I N G  T H E  A L G O R I T H M :  P A R T  3

3. Prioritize engaging 
authentically with your audience.



The more people see YOU engaging in your 
comments, the more your followers will feel 

compelled to comment.



Things to keep in mind 
with comments:

• Comment length doesn’t matter to the algorithm, 

only “authenticity” (long live emoji replies!) 👍🙏

• Not exactly clear what Instagram means by 
authenticity, but I imagine it penalizes copy/paste 

or repeat responses, bots and “comment pods"

• Basically, don’t try to game the system. Carve out 
time to truly engage with your followers.



3 things that help us reply to comments 
without losing our minds

🙅 

No notifications 

We haven’t had 
Instagram mobile 

notifications on for 
years and this is the 

only way we get 
anything done!

⏰ 

Pre-defined check 
in times 

We check posts 
roughly 10 min after, 

30 min after and then 
at the end of the day.

💻 

Using a web-based 
app like Later or the 
Instagram Creator 

Studio 

Replying in browser 
helps us not get 

sucked into the feed



Quick Wins! 
Do's and Don’ts  

to guide your posts

B O N U S !



5
Ways To Customize  

Stock Photos

DON’T just slap the title of your 
blog post on an image and 
expect to get engagement.

Add a gradient 
overlaY to stock 

photos to 
customize to your 

brand colors
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5  w a y s  t o  c u s t o m i z e  s t o c k  p h o t o s

DO  think about the most helpful, 
engaging or relatable part of the 

piece of content you’re promoting 
and make THAT your post.



DON’T just fill your feed with 
reposted content from 

popular accounts.

DO  think about how you can take 
what’s working for others and create 

with your OWN original voice.

REPOST REPOST REPOST

REPOST REPOST REPOST

REPOST REPOST REPOST

REPOST REPOST REPOST



DON’T write long captions 
without line breaks or spacing.

DO  use a tool like Instagram Line 
Break Generator or Later to format 

your long caption with breaks.



…and that’s all folks!


